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Module Aims  

To critically analyse and explore forms of design and media for society with regard to 
audience, aspects of function, ethics and cultural dimensions. 
To analyse the relationship between what is being communicated on behalf of client and its 
target audience/viewer. 
To broaden critical and contextual awareness of a design discipline in relation to content of 
design challenges. 
To broaden theoretical and practical knowledge using problem-solving skills, culminating in 
design and production of a finished project. 

 

Intended Learning Outcomes 

 
Key skills for employability 
 

KS1 Written, oral and media communication skills 
KS2 Leadership, team working and networking skills 
KS3 Opportunity, creativity and problem solving skills 
KS4 Information technology skills and digital literacy 
KS5 Information management skills 
KS6 Research skills 
KS7 Intercultural and sustainability skills 
KS8 Career management skills 
KS9 Learning to learn (managing personal and professional development, self- 
 management) 
KS10 Numeracy 

At the end of this module, students will be able to Key Skills 

1 
Explore new and emerging subject material, drawing upon a 
variety of personal skills and upon a variety of academic and 
non-academic sources. 

KS5 KS10 

KS6  

KS9  

2 
Analyse and explore the relationship (meaning and 
effectiveness) between target audience/viewer and what is 
being communicated to them. 

KS1 KS7 

KS3 KS8 

KS6  

3 
Analyse and evaluate methods of communication and 
appropriateness of media selected and consider its 
application to a given assignment. 

KS1 KS9 

KS4  

KS6  

 
  



 

Transferable skills and other attributes 

Initiate, realise and develop solutions to a range of design themes.  
Work in flexible and independent ways, showing motivation, self-discipline and self-direction. 
Project-manage their workload, scheduling and deadlines. 
Strengthen and continually develop their communication skills. 
Presenting with clarity, ideas, concepts and final work. 

 
Derogations  

N/A 

 

Assessment:  

Indicative Assessment Tasks:  

Students will produce a body of work within their design subject area. Assessment will be 
based on analysis of design problems, ideas and concepts, effectiveness of communication, 
choice of appropriate media and techniques, approach and considerations for the production 
process. 
 
Assignments will be presented for peer assessment. 
 
Students will keep files and a reflective journal that evidences their decision-making 
processes, investigation of ideas and a self-critical evaluation of their own work. Attendance 
and contributions to seminars and informal feedback sessions will be taken into consideration 
when assessing student performance and learning in this module.  
 

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 
appropriate) 

1  1-3 Coursework 100 N/A N/A 
 

Learning and Teaching Strategies: 

This module will be taught through a blended learning approach of studio tasks, 
accompanying workshops and e-learning strategies.  
Additional support will be accessed through group and individual tutorials 
Providing material for students via moodle to prepare and reflect on before class and then 
using class time to encourage deeper cognitive thinking via peer interaction and instructor 
challenge in studio and location based environments and workshops. 

 
  



 

 

Syllabus outline: 

This module will focus on emerging research from the Design Context 1 module. Students will 
prepare presentations to analyse and explore in finer detail various forms of communication, 
in an interdisciplinary context. They will apply their research findings for a range of audiences 
and shifting contexts, from physical to digital landscapes, recognising international cultural, 
economic and environmental perspectives. 
 
Finding solutions, practical innovations, and making improvements that enhance people’s 
lives, address problems or open up possibilities for a postive future. This module is about 
applying design principles to our social realities and ‘designing’ ways to address emerging 
issues, ultimately expanding on the role of the designer.  
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